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Diversity is Good for Business  
 

Harnessing the Power of 
HBCUs 

Across corporate America, recruiting, recognizing, 
and rewarding diverse talent and the institutions 
that educate them is now a requisite, not an option, 
for competitiveness, innovation, and profitability.1 

 HBCUs provide great value to their students, while 
producing graduates that can bring extraordinary 
value to employers across corporate America. 

 HBCUs account for only 3% of America's colleges 
and universities yet produce 17% of all Black 
graduates and 25% of Black graduates in STEM 
fields.2 

The Opportunity – What HBCUs Need from You 

 

 

 

 

 

  

  

 

  

HBCUs are Community Anchoring Institutions 

While there are opportunities for corporations to foster relationships with HBCUs as a talent pipeline, for HBCUs to flourish, 
engagement should be more than about hiring talent. It’s an investment in the community.  In terms of economic value, they 
contribute approximately $15 billion annually in GDP, while generating nearly 135,000 jobs for their local and regional 
economies. 2 

Ways to Engage 

 
When the business community supports the sustainability 
of HBCs, the benefits can extend within the community. 

 

 

Ex. Providing support such as technology, facilities, etc., can help 
enable HBCUs to better serve students and communities 

Invest 

Building a robust and diverse talent pipeline can be 
helpful for businesses, HBCUs and their graduates and the 
community 

 

Ex. Contributing to the development of relevant curriculum (e.g., 
financial literacy) to help program participants and deepen talent 
pipelines. 

Empower 

HBCUs could benefit from support from corporate 
America to help reduce longstanding inequities (e.g., 
average debt, lower endowments, etc.)  

 

Ex. Working with organizations and non-profits that advocate and help 
support  HBCUs such as:  Thurgood Marshall College Fund, United 
Negro College Fund, National Association for Equal Opportunity in 
Higher Education, etc. 

Advocate 

Obstacles to 
Success 

As shown above with graduation 
rates, HBCUs have continually 
overperformed in developing talent 
despite being extremely under-
funded and under-resourced as you 
will see below.  

46%  
HBCU building space that needs to 
be replaced 3 

2X  
Average debt for Black students 
after 4 years of college 4 

 

1/8  
The average HBCU endowment is 
one-eighth that of the average 
Predominantly White Institution 
(PWI).5 
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Questions for CEOARE HBCU Engagement Strategies 

As you develop and evolve your HBCU engagement strategy, consider the following questions as a guide. 
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What are the specific goals and 
objectives of engaging with 

HBCUs? 

How can your organization engage 
with HBCU alumni networks and 

associations? (e.g. ERGs, 
fraternities and sororities, etc.) 

What existing resources, 
programs, or initiatives can be 

leveraged to support HBCU 
engagement? 

How can your organization 
contribute to the success and 

professional development of HBCU 
students? 

How can your organization work 
with HBCU faculty and 

administrators to develop 
curriculum and research 

opportunities? 

How can your organization 
effectively align your support with 
the specific needs and priorities of 

HBCUs in a way that cultivates long-
term success? 

How does your organization foster 
an environment of equity and 

inclusion for diverse staff? 

What metrics and benchmarks can 
be established to measure the 

success and impact of the HBCU 
engagement strategies? 

How is your organization 
effectively communicating its 

commitment to HBCUs and the 
broader community? 

How can your organization 
collaborate with other 

organizations to advance the 
impact of HBCU engagement 

efforts? 

What opportunities exist for your 
organization to support 

entrepreneurship and innovation 
within the HBCU community? 

How can your organization 
continuously adapt and improve its 

HBCU engagement strategies 
based on feedback and 

evaluation? 

https://www.tmcf.org/about-us/member-schools/about-hbcus/
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GENERAL DISCLAIMER 

CEO Action for Racial Equity officially ceased operations as of September 30, 2024. The resources available on this website are intended as general guidance only and 

given the passage of time and the changing nature of laws, rules and regulations, and the inherent hazards of electronic communication, there may be delays, 

omissions or inaccuracies in information contained therein. Each resource was created as of the date of its publication and has not and is not being maintained or 

updated since that time. No additional materials will be uploaded. Furthermore, the resources are provided with the understanding that the authors and providers 

are not herein engaged in rendering legal, accounting, tax, or other professional advice or services. As such, it should not be used as a substitute for consultation with 

professional accounting, tax, legal or other competent advisers. Before making any decision or taking any action, you should consult an appropriate professional. 

 

NO WARRANTY 

The resources are provided “as is” with all faults. PwC US Group LLP (and its affiliates, together “PwC”) and CEO Action for Racial Equity and signatory organizations 

make no warranty whatsoever, express or implied, with respect to the resources, including any warranty of condition, quality or suitability, warranty of 

merchantability, warranty of fitness for a particular purpose, warranty of title, or warranty against infringement of intellectual property rights of a third party, 

whether express or implied by law, course of dealing, course of performance, usage or trade or otherwise. 

 

LIMITATION OF LIABILITY 

To the full extent permissible by law, User hereby expressly releases, waives, and forever discharges PwC and CEO Action for Racial Equity and signatory organizations 

and their present and former, direct and indirect, parents, subsidiaries, affiliates, employees, officers, directors, partners, principals, agents, representatives, 

permitted successors, and permitted assigns (collectively, the “Releasees”) of and from any and all claims, actions, causes of action, suits, losses, expenses, liabilities, 

obligations, damages, and demands, of every kind and nature whatsoever, whether now known or unknown, foreseen or unforeseen, matured or unmatured, 

suspected or unsuspected, in law, or in equity arising out of or in connection with this resource except for any claims and liabilities that cannot be released or waived 

under federal, state, or local law. 


